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to inspire a consumer
revolution that nurtures
the health of the next
seven generaftions.
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far-reaching, genuine change is the mission.
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to build the most
trusted brand in our
industry by redefining
leadership through our
principles, practices
and partnerships.
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they work

Seventh Generation products offer effective Sohrtions for
the air, surfaces, fabrics, pets and people in your home,

they’re mindful
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We harness the power of nature o help create p
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we care

By working to reduce pollution and preserve nafral
Pesources, we help make the world a better place for this
and the next seven generations
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2020 Goal

Our 2020 Goals

Metric

Sustainably Sourced

All materials Recycled or Biobased

Agricultural materials sustainably grown and
harvested

Zero Waste

All products and packaging biodegradable or
recyclable

Zero Fossil Carbon

All employee commuting, business travel, facilities
energy, manufacturing energy, and product
distribution use zero fossil carbon

Healthy Products for Healthy
Homes

No chronic toxicants
All products not acutely toxic (LD50<5,000 mg/kg)

Radical transparency

All ingredient sources and manufacturing partner
locations disclosed; all chemicals of concern above
100 ppm disclosed

Build Communities

All Suppliers improve the quality of their business
communities, exceeding social standards for health,
safety, environment, and equity (B-QIA performance)
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Package Development Operating Principles
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Design for Recycling

SUSTAINABLE PACKAGING
COALITION?®

A PROJECT OF T GREENBLUE

seventh
generation CONFIDENTIAL




Sustainable Packaging Coalition H2R
Logo
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Packaging Component ©
The specific part of the package
referenced by the label



History
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How are we doing?
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Goal 2: Eliminate use of non-recyclable or non-compostable
packaging
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Goal 1:Eiiminate use of virgin petroleum plastic & virgin fiber in
packaging components.
Resulting in

demand of 2,000
metric tons of

HDPE and 450
metric tons for PP
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Derrick Lawrence
Director of Packaging Development
dpl@seventhgeneration.com

(802) 540-3519
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